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In recent years, the fashion industry has been producing a large number of clothes at
low cost, and this trend has been changing how people buy and use clothing.
Many companies are engaged in creating new styles quickly, so that they can

respond to customer demand in a short time.

For example, some brands release new products every few weeks, and customers
are encouraged to buy them without thinking deeply about their needs.
When people get used to this system, they may start to purchase clothes more

frequently than before.

However, this way of consumption has brought about serious problems, because
many clothes are thrown away after being worn only a few times.
As a result, a large amount of waste has been produced, which has had a negative

effect on the environment.

In addition, some workers are faced with difficult conditions, because companies try
to reduce costs as much as possible.
If consumers become more aware of how clothes are produced, they may choose

products more carefully.

In the long run, it is important to think about how fashion should develop, so that both

people and the environment can be treated fairly.
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(D How has the fashion industry changed recently?

(2 Why do companies release new products quickly?

(3 What problem is caused by this system?
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What should consumers do according to the passage?

a. Buy more clothes
b. Ignore production
c. Choose products more carefully

d. Follow trends without thinking
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In the long run, it is important to think about how fashion should develop, so that both

people and the environment can be treated fairly.
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@ It produces many clothes at low cost and has changed how people buy and use
clothing (2 To respond to customer demand

(® Many clothes are thrown away after being worn only a few times @c
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Many companies are engaged in creating new styles quickly, so that they
can respond to customer demand in a short time.

MES(EE)DEVER CEEDEEICIGZAD CEDTED LS

e For example, some brands release new products every few weeks, and
customers are encouraged to buy them without thinking deeply about
their needs.
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